
Branding Readiness 
Checklist
Not sure if you’re ready to brand 
yourself or your business? Ready 
but not sure how to proceed? Use 
this checklist to gauge yourself.

Mission Statement 
Do you have a statement written out that expresses your beliefs or goals as a brand?

Target Market Segment
Have you researched your ideal customer/client? Do you know what they want? Is what you’re offering needed?

Brand Values
What are some things you want people to associate with your brand? For example, Chick-fil-a is known for friendly service.

Accessibility
Have you established boundaries for your brand? How will you be accessible and when? What level of service will you give?

Brand Statement
Do you have a short, easy to remember brand slogan? While not necessary, a good one will say everything about who you are.

Online Presence
Think about what you want your website domain/URL to be and secure it ASAP. This can be done by your brand expert also.

Social Media
How you connect with your audience is important. Ideally, use the same handle across all social media platforms. 

E-Mail Address
Once you have secured your domain, you will be able to setup a branded e-mail account. Your brand expert can help with this.

Color Palette
The color(s) you choose are important! Consider your Mission Statement as you decide on your brand’s color palette.

Logo
Your logo is the first thing people will see. It needs to be impactful, yet true to your brand. Think about what you want it to reflect.

Website
If you aren’t versed in web design or development, collaborate to have a website created. Find examples of other sites you like.

Business Cards
Yes; you do need one!

Brand Photography
If you’re selling a product, take quality photos of all your items. It is also a good idea to take stylized photos for your website.

Congrats! You know what to do now. Contact me today to keep the ball rolling in the right direction.
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